LoGic 15 THE SoLUTION

L

What's your edoc strategy? RDI’s strategy is to become the industry standard for edoc solutions
through logical innovations.

May 11, 2007

Dear Client/Partner,

To ensure our success, we havemade a lot of changes in the past ten months - we became a
peer to all credit unions now that more than 75 credit unions have ownership in RDI, we installed
a new phone system to respond better to your issues, we introduced our new website to give you
more information, we provided new online utilities to solve your problems faster, and, best of all,
we developed new features and new products (such as the ASP solutions for ProDOC Receipts
and ProDOC Forms). And more changes are on the way!

One change that we want all of our clients and partners to know about is our increased dedication
to help all credit unions set up an edoc strategy. As we have asked many of our client/partners
what their edoc strategy is, we have been surprised that most don’t have one that extends
beyond being current in technology.

Here is a simple test to know if your edoc strategy is addressing the right issues:
1. Does your edoc strategy include the capability to control and manage your own data?
2. Does your edoc strategy include providing improved service optionsto your members?
3. Does your edoc strategy reduce your costs of processing paper documents through
simple procedures?
4. Does your edoc strategy grow your membership numbers by giving you a competitive
advantage?

If you answered “no” to any of these questions we invite you to discover what solutions RDI has
to help. If you don’t have an edoc strategy that includes these issues, RDI wants to work with you
to develop a plan for success. If you don't have an edoc strategy at all, you are not alone, but
don't hesitate to start developing one now. Please contact an RDI representative at 800-425-
7766 or visit our website at www.reeddata.com and we will get you started.

Sincerely,

RDI Staff



